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Where Real History Might Just Surprise You

tory Might Just Surporise you



What if history was an ever-expanding perspective where 
anyone was free to interpret, extend and connect their own 
ideas and stories to the big picture?

What if you could discover, interact and share millions of the 
most interesting original sources from the world’s greatest 
archives?

Introducing Footnote.com

For generations, the people and places of the past have had the same familiar face that we typically obtain 

from texbooks, or from those select few who have an expert understanding about historical subjects.  

Now a new face of history is being revealed on Footnote.com.  With the latest Web 2.0 features, Footnote.com 

has created a place where original historical documents are combined with social networking in order to create 

a truly unique experience.  At Footnote.com real history might just surpirse you.

 

Have you ever had someone ask you “Did you know…” and felt disappointed that you don’t know as much as 

the next guy.  At Footnote.com, you can make exciting discoveries about history that few know about.   

Did you know that the first woman to be executed by the U.S. Government was Mary Surratt, who was 

convicted for being a co-conspirator in the Lincoln assassination?  Did you know that the 41st President of the 

United States had his fighter plane shot down and was rescued by a submarine in WWII?  These are a few 

examples of the interesting things you can discover at Footnote.com every day. 

 

When you put the original history in the hands of the people, new discoveries are made every day.  At

Footnote.com millions of original historical documents are added to the site every month.  Original documents

provide an unaltered, unfiltered view of the events and people that influenced the world.  It is within these 

documents that priceless details of our past have been hidden.  

 

Once you discover something surprising about history, the first inclination is to share that discovery with 

someone.  At Footnote.com we give you the tools to share your discoveries and insights.  Whether with 

friends, family, or even people with similar interests, Footnote.com is the place to highlight the interesting and 

surprising side of history. 

 

 



Company History

The concept for Footnote.com is rooted in the company’s years of experience in the digitization business as 

iArchives, Inc. Starting in 1999, iArchives digitized historical newspapers and other archive content for leading 

universities, libraries and media companies across the United States.  

From the beginning, the iArchives team developed a unique understanding of the value of creating an online 

repository for the world’s original source documents.  Leveraging the proprietary systems and patented 

processes built for the digitization of paper, microfilm and microfiche collections, the management team made 

a strategic decision:  Use the iArchives platform to provide access to these historically significant and valuable 

collections.  

To support this initiative, in 2006, the Company began to recruit a team tasked to design, build and market a 

new consumer-focused destination website in order to take advantage of compelling market and social trends 

including:

• Social web 2.0 traffic growth

• Growing interest in history and genealogy

• An active Baby Boomer generation looking to learn and share their personal history

Vision

In almost every home there is a shoebox full of mementos that represent the past; old letters, photos of 

ancestors and documents of events.  Archives all over the world are underutilized and can be costly to visit.  

Footnote.com wants to change how we look at our shared past by bringing the Nation’s shoebox to the 

Internet.  In addition to providing digitized records from the National Archives and other institutions, 

Footnote.com is a place where priceless records, photos and letters are uploaded by members of the 

site.  Eventually, with the expansion into other international markets, Footnote.com will be the place where 

people can come together to share in the world’s heritage.

Value Proposition

Footnote unites the best content from the world’s archives with treasures from people’s shoeboxes and 

encourages discovery, discussion and sharing of stories.



Company Milestones

January 2006 – Footnote.com concept is put into action and a team is assembled to run the project.

January 2007 – Footnote.com goes live with over 5 million documents already featured on the site.

January 2007 – Footnote.com announces a partnership with the National Archives and Records Administration 

(NARA).  This partnership will enable Footnote to offer online access to historical records that previously 

could only be viewed in person at one of NARA’s physical locations.  Chief Archivist of the United States Allen 

Weinstein stated that “It [the partnership] will immediately allow much greater access to approximately 4.5 

million pages of important documents that are currently available only in their original format or on microfilm.  

The digitization of documents will also enhance our efforts to preserve our original records.”  Footnote.com is 

the only organization who has entered into this kind of partnership with NARA to digitize and index the more 

than 9 billion records contained in The Archives.  

May 2007 – Footnote becomes a primary affiliate of FamilySearch, historically known as the Genealogical 

Society of Utah, a nonprofit organization sponsored by The Church of Jesus Christ of Latter-day Saints.  

FamilySearch is the world’s largest repository of genealogical information.  This new partnership will enable 

Footnote to digitize valuable documents that have never before available on the Internet.  The first project of 

this partnership will be to digitize and release on Footnote.com the three million records in the Revolutionary 

War Pension and Bounty-Land Warrant Application Files.

July 2008 – Footnote.com surpasses the 40 million documents milestone and becomes the web’s leading 

provider of original documents relating to the Revolutionary War, Civil War and WWII.   Footnote.com continues 

to add millions of new documents to the site each month.

 

 

Septebmer 2008 - Footnote.com announces the launch of Footnote Pages at TechCrunch 50.  More than 80 

million pages were created for the launch mostly consisting of those deceased from "The Greatest Generation." 

 

   

March 2008 – Footnote.com launches the first ever interactive Vietnam War Memorial.  This memorial is one

of the largest images on the Internet.  Comprised of almost 1,500 images, visitors can simply type in a name

which takes them to the specific place on the wall where that name is incribed.  More than just an image,

visitors can interact with the wall by adding their photos, comments and stories about their fallen heroes. 

This initiative recieved coverage from national media including CNN, Glen Beck and MSNBC.com.  



Marketplace & Target Audiences

The Internet has advanced and enhanced how people discover and explore history.  The market’s desire to access 

original source documents is fueling an explosion of digital content.

A quick look at different media channels supports the theory that the history market is expanding rapidly.  The 

popularity of the History Channel has been extraordinary.  The demand for the History Channel has resulted in 

the creation of three additional History Channels specifically targeted to interests in international history, military 

history, and Spanish speaking audiences.  History related books - such as David McCullough’s “1776” - are 

consistently on best seller lists and have entire sections at book stores dedicated to them.  History is expanding 

beyond a subject learned in school, and becoming a source of entertainment.

Baby Boomers are one of the most exciting target audiences due to their changing interests and priorities. As they 

enter this new period of their lives, they are:

• Spending more time on hobbies and other activities.

• One-third say they want to know more about history.  

• They show an increased demand for adult education programs including classes about history.  

• They want to stay active and to continue learning.  

• They are becoming more comfortable using the Web for content creation and commerce. (SeniorNet claims that 

47% of seniors are now using the Internet and buying from websites.)

American Demographics magazine indicated that more than 40 percent of Americans are interested in genealogy 

and about 100 million are attempting to trace their family history.  

Research has indicated that the most active and passionate segment of the market is comprised of Baby Boomers.   

It is a segment of staggering proportions: There are more than 78 million Boomers who possess over 50% of the 

discretionary spending in the United States.

We believe the potential of Footnote’s platform, which brings together original source documents and an online 

social community of Boomers along with scholars and students, is substantial.  These groups are inquisitive, 

resourceful and have disposable dollars to pursue their interest in history and genealogical research.  As such, at 

Footnote we believe that we are definitely be “in the right place at the right time.”



The Content

Footnote.com features millions of documents, most never before available on the Internet spanning a 

time period time period from the early colonial settlements through the late 1900s.  Collections include:

The Revolution (1775-1815)

Copybooks of George Washington’s Correspondence with Secretaries 

of State (1789-1796) -  Copies of letters sent by President Washington, 

primarily to Secretaries of State John Jay, Thomas Jefferson, Edmund 

Randolph, and Timothy Pickering. 

Records from the Constitutional Convention of 1787 - Journals of 

proceedings, early drafts, and other papers relating to the formation of 

the U.S. Constitution.

Papers of the Continental Congress (1774-1789) – Correspondence, 

journals, committee reports, and records of the Continental Congress, 

featuring original documents written by the Forefathers.

Revolutionary War Pension and Bounty-Land Warrant Application Files - The records in this collection include 

entire pension files for soldiers and sailors who served in the Revolutionary War. Unlike selected service records, 

which were typically chosen subjectively for genealogical content, these records reveal more details about each 

veteran’s history and service, as well as more information about his family, state of health, and life after the war.



The Civil War (1960-1880)

Mathew B. Brady Collection of Civil War Photographs - Mathew B. 

Brady coordinated a team of photographers to help him document the 

Civil War, resulting in over 5,600 portraits, landscapes, and battle scenes.

Southern Claims Commission - In the 1870s, Southerners claimed 

compensation from the U.S. government for items used by the Union 

Army, ranging from corn and horsesdic to trees and church buildings.  

These records provide an unaltered look at the Civil War through the 

eyes of those directly affected by the conflict.

Investigation and Trial Papers Relating to the Assassination of President 

Lincoln - Reports, correspondence, and testimony of persons connected 

with the Lincoln assassination trial. Also, court martial proceedings, exhibits and contemporary issues of the Daily 

National Intelligencer.

Emerging America (1880-1920)
 

Investigative Case Files of the Bureau of Investigation (1908-1922) - These case files cover important 

investigations by the department which ultimately became known as the FBI. They include tales of espionage 

during World War I, case files for German aliens who were politically suspect, records pertaining to Mexican 

neutrality, and reports dealing with alleged violations of Federal laws. Serious as well as far-fetched accounts 

provide a fresh insider’s perspective into this time period.

Post WWII 

Project Blue Book (1947-1969) - Reported UFO sighting and even alien 

encounters from within North America and other parts of the world are 

documented in these files.

Naturalization Records (1700s – mid 1900s) - Declarations and petitions 

of immigrants desiring to become naturalized citizens of the United 

States.  These records are rich in personal histories and document the 

moment an individual became an American.  



Member Content
In addition to the millions of documents that Footnote 

makes available on the site, Footnote.com members are 

also able to upload and share their own content for free.  In 

essence, Footnote.com becomes the digital shoebox for the 

world.  Members have uploaded letters, photos, records 

and other personal mementos from the past.   

Footnote Pages
IFootnote.com is taking social networking into the past.
Footnote Pages are where you can collect and share 
everything you know about someone or something.  
Others can be invited to contribute what they know and 
add their content.  The result is a more colorful and rich 
picture of the past.
 

 Footnote Pages enable people to:   
 Add images easily   
 Instantly map locations    
 Produce an interactive timeline of events    
 Share stories    
 Make connections to other relevant pages or others with     
 similar interests 

  

The P roduct



Spotlight Pages
Spotlight Pages enable members to showcase their discoveries on Footnote.com in a quick and simple way.  These 

pages will become a great source for those who want to read about something interesting on Footnote.com 

without delving deep into historical details.  

Annotations
Most of the documents found on Footnote.com 

are handwritten.  Footnote has created a simple, 

yet powerful tool that enables members to 

annotate what they discover in those documents.  

Annotations can be categorized as people, places, 

dates, or text.  This information becomes additional 

metadata for the document and is immediately 

indexed, thus making the document more findable.   

Annotations are attributed to individual users, 

allowing Footnote.com members to contact each 

other through their contributions to the site.



Executive Team

Russell Wilding, CEO

Russ is the CEO of iArchives, Inc. (DBA Footnote.com), Russ joined the Company in November 1998 as the Chief 

Operations Officer.  Russ has overseen the transition of the business from data extraction and forms processing 

business into converting analog documents into a database searchable over the Internet.  

Prior to joining iArchives, Russ was the Chief Financial Officer and a Director on the Board for Assist Cornerstone 

Technologies, Inc., a software applications company.  Russ was a member of a four-person executive team 

responsible for all strategy and planning. Assist is a financial software company with 70 employees in the areas 

of consulting, development, support, training, and administration.  Assist was sold to Cayenta, located in Southern 

California. 

Prior to working for Assist Cornerstone Technologies, Inc., Russ was a Senior Manager with Ernst & Young, a 

premier International Public Accounting Firm.  Nine of those years were in Silicon Valley where Russ progressed 

from Senior Staff to Senior Manager in one of the top five offices of Ernst & Young.  Russ worked in the firm’s 

Entrepreneurial Services department and assisted high-growth emerging businesses with capital raising, domestic 

and international expansion and initial public offerings. Russ was asked to lead the tax practice for the San Jose 

California Entrepreneurial Services Department before transferring to the Salt Lake City office of Ernst & Young.  

Russ transferred to the Salt Lake City office of Ernst & Young from the Silicon Valley High Technology practice to 

build a high technology presence in Utah.  Russ received a Masters of Tax and a B.S. of Accounting from Brigham 

Young University in 1983.

Roger Bell, President

Roger joined iArchives in January 2006 and has been instrumental in defining the business and strategic direction 

of Footnote.com and in the creation and management of the Footnote team.  Prior to joining iArchives, Roger was 

the Sr. Director of Product Management at MyFamily, Inc. where he managed the product teams responsible for 

Ancestry.com and Genealogy.com (these two web properties generate 98% of company sales).  Before joining 

MyFamily, Inc., Roger held the following positions: Director of Product Management at Sorenson Media, Inc., Co-

founder and Vice President of Product Development at Digital Harbor, Inc. (sold company after three years of 

operation) and Director of Product Management at Novell, Inc.  Roger received his B.A. in Education and Physics 

from Brigham Young University.



Brian Hansen, COO

Brian has over a decade of experience developing consumer web properties in addition to prior roles in 

management consulting and general management.  Previous consumer web positions include VP of Product 

Management and Business Development at Kaboodle (a leading social shopping site), Director of Product 

Management at Ancestry.com / MyFamily.com (a leader in the family history space), Chief Operating Officer at 

Infopia (a marketing and transaction management platform for online sellers), and VP of Business Development 

and Product Management at FlipDog.com (a job search site purchased by Monster.com).  Prior roles include 

management consulting at Accenture and strategic projects manager at Onyx Software.  Brian has an MBA degree 

from the Amos Tuck School at Dartmouth College and a B.A. in Japanese from Brigham Young University.

Chris Willis, Vice President of Social Media

Chris an award-winning designer, illustrator and journalist who speaks and writes frequently about the Internet 

and rise of social media.  He co-authored “We Media: How Audiences Are Changing the Future of News and 

Information” for the American Press Institute, which is widely considered the definitive account of the citizen 

journalism movement, which has been downloaded more than 200,000 times.  Chris has nearly 10 years of 

experience on the web working as creative director and user experience expert for Belo Interactive, Ericsson 

and Ancestry.com.  Before focusing full time on the Web, Chris worked on magazine and newspaper concept 

development for The Detroit News, The Cleveland Plain Dealer, Air&Space Talk Magazine and other Hearst 

properties.  In 2003, he co-authored “Designing Web Sites That Sell” (Peachpit/Rockport).  Chris received a B.S. of 

Business from University of New Hampshire in 1989.

Justin Schroepfer, Marketing Director

With over 14 years experience, Justin features a broad marketing and advertising background including everything 

from B2B businesses to consumer websites.  His career started at the International Department at Franklin Covey.  

After working at Franklin Covey for five years, he joined DSW Partners, at the time, one of the most highly rated 

tech advertising agencies in the world.  While at the DSW, Justin was responsible for building the brands for major 

clients that included Ask Jeeves, Commerce One, and Agilent Technologies.  Justin left the agency world to move 

to the client side and join Ancestry.com as a Marketing Manager.  In this position he supervised the marketing 

activities on the internal web properties and functioned as the Product Marketing Manager for the major initiatives 

at Ancestry.com.  After three and a half years with Ancestry.com, Justin joined the Footnote team and is responsible 

for all things marketing; brand building, channel development, messaging development, etc.  Justin has a MBA 

degree from the David Eccles School of Business and B.S. in Business Marketing from the University of Utah.



Scott Jackman, Chief Architect

Scott has over 10 years of professional software development experience, specifically in the areas of information 

retrieval and scalable systems.  Prior to joining iArchives, Scott worked for MyFamily.com, a leading online 

genealogy software provider.  While at MyFamily.com he developed a search engine to search a large database of 

over 1 billion genealogical records.  In addition he created an algorithm used to compute the relevance of a record 

given a query and return results based on this relevance.  He also helped to design and build a system to monitor 

and maintain a server farm of approximately 1000 servers to fulfill over a million genealogical queries a day.  Prior 

to working at MyFamily.com, Scott worked for Folio Corporation to help maintain and expand their search engine 

technology.  He was responsible for improving the scalability of the engine after it was ported from a standalone 

application to a web server based search engine.  Scott has a B.A. in Computer Science from Brigham Young 

University.

Contact Information
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